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Girls are increasingly being
fed cultural images and
products that promote
looking and acting sexy. We
have seen a continued trend
particularly in mainstream
media where women and
girls are depicted in a
sexualizing manner. The
sexualization of girls is found
in images virtually in every
medium, from TV shows to
magazines and from music
videos to the Internet. The
effect of sexualized images
has been linked to “three of
the most common mental
health problems of girls and
women: eating disorders,
low self-esteem and
depression.” As an agency
that is dedicated to working
with young girls it is quite
disheartening to see them
equate their self worth with
their appearance. Even
influences that are less
explicitly erotic often tell girls
that who they are equals
how they look. We want girls
to be comfortable with who
they are and to make
decisions based on what's
right for her, not what
everybody else is doing.
Some scary statistics
reported in Time Magazine
stated that in 2003, tweens
(ages 7—12) spent $1.6
million on thong underwear.

In a 2004 study of
adolescent girls in rural Fiji,
they linked their budding
concern about body image

and weight control to the
introduction of television
there. In 2005, 77 percent of
prime-time shows on the
major broadcast networks
included sexual material, up
from 67 percentin 1998. In
the shows popular with
teenage girls, women and
girls are twice as likely as
men and boys to have their
appearance discussed.
Experts say pre-adolescents
propensity to try on different
identities can make them
particularly susceptible to
media messages, and for
some girls, thinking about
how one's body stacks up
can be a very difficult
experience. The pressure to
look grown up is very strong
around grade six and there
is a strong image of
sexuality and desire for
unrealistic body ideal at a
time when their bodies and
their body images are still
developing. In a 2002 study,
for example, seventh-grade
girls who viewed idealized
magazine images of women
reported a drop in body
satisfaction and a rise in
depression.

Such results are disturbing
since eating disorders seem
to strike girls as young as 6..
Media messages play a
significant role in individual
who may have a
predisposition to eating
disorders, says Dr. Sheri
Turrell, inpatient

psychologist at North York
General Hospital’'s Eating
Disorder Clinic.

Girls are not really seeing
people depicted in the media
who are beautiful and
diverse; all shapes, sizes
and ethnicity. Girls
Incorporated of Durham
offers programs such as
Media SMARTS that gives
girls the opportunity to
become conscious of how
women are depicted in the
media. We want girls to see
the true beauty they possess
and become comfortable
with themselves physically,
as well as mentally. We want
girls to be strong, smart and
bold. Seeing the girls during
the March Break Media
SMARTS program gives me
a new sense of optimism.
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Yvette Nechvatal-Drew
Linda Curley

Andrea Endicott
Tracey McCannell
David Edwards

Lesley Siegal

Connie Young

Melanie Witney
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dedwards.durham@gqirls-inc.org

Isiegal.durham@airls-inc.org

cyoung.durham@girls-inc.org

mwitney.durham@agirls-inc.org




